
Partner with Directory of Major Malls 
The Essential Resource for Planning, Prospecting, 
and Investment Professionals in Retail

Leading retail market intelligence firms, GIS mapping service providers, commercial real estate 
developers, retail chains and restaurants rely on Directory of Major Malls (DMM) for accurate 
and up-to-date data on over 8,300+ shopping centers and tenants in the US and Canada. 

Up-to-Date detailed data on over 8,300+ shopping centers and tenants 

DMM is the go-to source for reliable intelligence on US and Canadian shopping centers and 
malls. Trusted by prominent market analytics and GIS intelligence firms, DMM devotes a staff 
of researchers to maintaining current and accurate information on over 8,300 major open-air 
and enclosed malls in the US and Canada, including 315,000+ store locations and 24,654 VIP 
contacts. 

DMM, which has been publishing and researching this niche market for over 35 years, 
has earned the reputation as the “bible” of the major shopping center and mall segment. 

On the average the Directory of Major Malls research team updates close to 98% of the existing 
listings each year and adds hundreds of new shopping center listings and thousands of new 
stores. 

Our research process and commitment to our users makes the DMM data as timely as possible. 
Our steadfast position as a primary source to retailers, owner/developers, management 
companies, promotional, retail design, architectural firms, service and supply companies has 
helped us form strong longstanding and cooperative relationships with the primary shopping 
center developers and managing companies in the industry. Consequently, both the major and 
minor players in the industry respond to our requests for updates on new and existing projects.

Details on the 8,300+ major 
open-air shopping centers, 
lifestyle/specialty, 
entertainment mixed-use, 
value retail and enclosed 
malls in the U.S. and 
Canada which are 
approximately 200k sq ft 
and larger in size, their 
315,000+ associated 
tenants and 24,654 VIP 
contacts. Now with mapping 
so you  can pinpoint and 
interactively map and zoom-
in to the actual locations of 
any major US and 
Canadian shopping center. 

• Online at
ShoppingCenters.com

• Custom data products
including geocodes, trend
demographics, reports,
and mailing lists, contact
files

Directory of Major Malls 
…because it really is

about location.

DMM Custom  
Dataset Fact sheet: 
Major shopping centers  
and malls 
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DMM Custom Dataset Fact sheet 

“The DMM database is an important piece of our strategic planning process. It helps us quickly identify centers that should be on 
our radar as we investigate future opportunities. The depth of information offered is unique and highly valuable.” 
Bill Simms, Divisional Vice President - Planning and Analysis 
Helzberg Diamonds 

“We are extremely pleased with Directory of Major Malls. We use a custom dataset and import it into our primary line of business 
application. Their comprehensive and complete data has streamlined our processes and allowed us to turn what was highly 
disorganized data into highly valuable information. This in turn has allowed us to service our clients better. Thanks DMM! “ 
Mitchel Friedman, Senior Vice President 
RCS Real Estate Advisors 

DMM licenses custom data feeds to a wide variety of value-added resellers in retail, real estate, 
GIS and mobile analytics. 

The focus of the online data in Directory of Major Malls (www.shoppingcenters.com) is the major shopping centers and malls in 
the US and Canada which are approx. 200,000 square feet and above in size as well as those which are classified by DMM as 
lifestyle/specialty/mixed-use. Details include ownership information, leasing, management, marketing, general demographics 
and marketing information as well as the physical configuration (# of levels, GLA, open vs enclosed design, # of acres, year 
opened/to open, etc.), as well as a breakdown of the tenants into the categories. Currently our coverage includes detailed 
information on over 8,300 major shopping centers and malls and their 315,000+ associated tenants. 

Details included in each DMM major shopping center/mall listing: 

Location and Market Information  
Center Location - Intersecting Streets, City, State, Zipcode, County, Metro Market  
Nearest Competing Mall and distance to it  
Distance of the Primary Market, Nearest Major City and Distance to it  
General Demographics for Primary Market - Average Household Income, Population 

Physical Features 
Gross Leasable Area (GLA) Term definition - Retail Square footage for the entire center 
Anchor Store Square Footage 
Design of Center - Open or Enclosed, # of levels, shape 
Existence of a Food Court in Center, # of seats 
Year Opened / To Open , Expansion/Renovation planned, Year of Last Renovation/Expansion 

VIP Contact Information - Six Primary contacts with name, company, address, phone, fax, e-mail, and company website 
• Owner/Developer
• Leasing Agent
• Management Company
• Center/Mall Manager
• Marketing Director
• Specialty Leasing Contact
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DMM Custom Dataset Fact sheet 

Sales and Visitor Traffic 
• Total Sales Figures (including Anchors)*
• Sales Per Square Ft. (excluding

Anchors)*
• Average Visitor Traffic Counts by the

week, month and year*

*Note:  Due to the proprietary nature of
these fields, the range of listings with this 
data populated is approx. 25% 

Leasing Information 
• Space availability and types of tenants

sought 
• Outparcel space present and/or available
• Does the Center Accept Temporary Tenants - If cart/kiosk is provided, Leasing of temporary in-line space

Center Classifications 
• Community Center - 200,000 - 499,999 sq. ft. in size
• Regional Center - 500,000-999,999 sq. ft. in size
• Super-Regional Center - over 1 million sq. ft. in size
• Power Center - usually open-air in design and with 3 or more big-boxes
• Value Retail - Tenants are predominantly outlets, discount, off-price retailers
• Entertainment - Focus on themed entertainment and restaurants, theaters, attractions, with more limited retail
• Lifestyle / Specialty / Mixed-Use - usually open-air & anchorless with an upscale mix of tenants. May also include mixed-

use combination of retail, office, residential

Tenant Information 
• Anchor tenants and sizes
• Tenant list broken down according to 16 retail categories

Center Website link 
A live link to the website of the center is provided. This allows you to quickly check out additional details and other information 
directly on the website for the shopping center/mall. 

Longitude/Latitude coordinates 
Visually see the actual shopping center/mall location on a street and/satellite map using DMM’s verified longitude/latitude 
coordinates in 3rd party party GIS /analytic software to see the exact location, identify other centers nearby and run analytics. 

Contact Tama Shor, Publisher, DMM at tshor@shoppingcenters.com for more information. 
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Mall/Shopping Center Detail File structure for DIRECTORY OF MAJOR MALLS® dataset available 
through resellers and direct licensing  

DMM Major Shopping Center and Mall dataset as of January 2017 contains over 8,300 listings of major 
US & Canadian shopping centers and malls of approx. 200,000 sqft and above in size as well as centers 
DMM has classified as lifestyle/specialty centers of any size. Associated Store File contains 315,000+ 
tenants with category codes.  Please contact DMM at (845) 348-7000 with any questions or e-mail dmm-
info@shoppingcenters.com 

File Structure – Mall Data 

Field Field Name     Type     Width  Dec        Description                                                                                              Notes 

1 MALLCODE Character  6    Unique Identifier code - used to cross reference with store data 

2 MALLNAME Character      35    Mall /Shopping Center Name 

3 MALLCOUNTY Character      15    County where project is located 

4 MALLLOCA Character      48    Intersecting streets where project is located 

5 MALLCITY  Character        20    City where project is located 

6 MALLSTATE Character  2    State where project is located 

7 MALLZIP Character      10    Zip code where project is located  

8 GLA Numeric  8    Gross Leasable area (sq. Ft.) 

9 SITESIZE Numeric  5    # of acres  

10 TOTSALES Numeric  9    total retail sales (including anchor stores)  * Not all listings have this field populated 

11 SALE_SQFT Numeric  4    Sales per square foot (excluding anchor stores)  * Not all listings have this field populated 

12 DISTONMALL Numeric  3    Distance to nearest competing center 

13 MARKTPOPU Numeric  8    Population of the primary market 

14 HOUSAVEINC Numeric  6    Average  Household  Income 

15 TYPEMALL Character         3   Type of center ("O"=Open, "E"=Enclosed) 

16 LEVELS Character  3    # of Levels 

17 SHAPE Character      3   Shape code for design    *(see look-up table) 

18 DATEOPENED Character      8    Year Opened/To Open 

19 SPACEAVAIL Character        3    Is space available - Yes/No? 

20 TENANTNEED Character      48    Types of tenants needed 

21 EXPANSION Character      3    Expansion planned - Yes/No? 

22 WHENEXPAND Character        8   When will expansion be completed 

23 DISTONCITY Numeric      3   Distance to nearest major city 

24 NEARMCITY Character     20   Nearest major city 

25 TOTSTORES Numeric     4    Total # Stores 

26 PARKSPACES Numeric     6    # of Parking Spaces 



27 DIST_PRIM Numeric     5   distance of the primary market 

28 TEMP_TENYN Character     3   Does center accept temporary tenants? Y/N 

29 FOOD_CRTYN Character     3   Does the center have a food court? Y/N 

30 JOINTYN   Character    3 Is this a joint venture project? 

31 JOINTPART Character    35 Names of joint venture partners       

32 CTR_CLASS Character    10 Classification code for Center    *(see look-up table) 

33 CTR_OTHER Character    15 Center Classification Other description 

34 WEEKLY Numeric    10 Average # of weekly visitors *Not all listings have this field populated 

35 MONTHLY  Numeric    10 Average # of monthly visitors *Not all listings have this field populated 

36 YEARLY Numeric    10 Average # of annual visitors *Not all listings have this field populated 

37 CART_PR Character    1 Can center provide cart/kiosk  

38 IN_LINE_TP Character    1 Are temporary in-line space available? 

39 LAST_RENOV Character    4 Last renovation completed 

40 OUT_PARC Character    1 Are there outparcels? 

41 OUT_P_SPAC Character    1 Is outparcel space available? 

42 NEARMALL Character    35 Name of nearest competing center 

43 FOODSEATS Numeric    5 Number of seats in the food court 

44 COMMENT Character    175 Comment field 

45 MALLMRKMGR Character     25 Marketing Director 

46 OD_ADD1 Character     45 Owner/Developer Company 

47 OD_NAME  Character     25 Owner/developer contact 

48 OD_ADD2 Character     25 Owner/developer Address line 1 

49 OD_ADD3 Character     25 Owner/developer Address line 1 

50 OD_CITY Character    25 Owner/Developer City 

51 OD_STATE Character    2 Owner/Developer State 

52 OD_ZIP Character    10 Owner/developer zip 

53 OD_PHONE Character    12 Owner/Developer Phone 

54 O_FAX Character    12 Owner/Developer Fax 

55 O_WEB Character    60 Owner/developer company Website 

56 O_EMAIL Character    60 Owner/developer contact E-mail address 

57 O_TITLE Character    30 Owner/developer contact title 

58 LA_ADD1 Character    35 Leasing Agent Company 

59 LA_NAME Character    25 Leasing Agent Contact 

60 LA_ADD2 Character    25 Leasing Agent Address Line 1 



61 LA_ADD3 Character    25 Leasing Agent Address Line 2 

62 LA_CITY Character    20 Leasing Agent City 

63 LA_STATE  Character    2 Leasing Agent State 

64 LA_ZIP Character    10 Leasing Agent Zip 

65 LA_PHONE Character    12 Leasing Agent Phone 

66 A_FAX Character    12 Leasing Agent Fax 

67 A_WEB Character    60 Leasing agent Company website 

68 A_EMAIL Character    60 Leasing Agent contact E-mail address 

69 A_TITLE Character    30 Leasing Agent contact E-mail title 

70 MM_NAME  Character    25 Mall Manager 

71 MM_ADD1  Character    25 Mall Mailing Address Line 1 

72 MM_ADD2  Character    25 Mall Mailing Address Line 2 

73 MM_CITY Character    20 Mall Mailing Address City 

74 MM_STATE Character    2 Mall Mailing Address State 

75 MM_ZIP Character    10 Mall Mailing Address Zip 

76 MM_PHONE Character    12 Mall Mailing Phone 

77 MM_FAX Character    12 Mall mailing address Fax 

78 MM_WEB Character    60 Mall mailing address website 

79 MM_EMAIL Character    60 Mall mailing address e-mail address 

80 SP_LS_NM Character    25 Specialty Leasing contact 

81 SP_LS_CO Character    45 Specialty  Leasing Company 

82 SP_LS_ADD1 Character    25 Specialty Leasing Address Line 1 

83 SP_LS_ADD2 Character    25 Specialty Leasing Address Line 2 

84 SP_LS_CITY Character    20 Specialty Leasing Address City 

85 SP_LS_STAT Character    2 Specialty Leasing Address State 

86 SP_LS_ZIP Character    10 Specialty Leasing Address Zip code 

87 SP_LS_PH  Character    12 Specialty Leasing Phone 

88 SP_LS_WEB Character    60 Specialty Leasing Company website 

89 SP_LS_EMAI Character    60 Specialty Leasing Contact e-mail address 

90 SP_LS_TITL Character    30 Specialty Leasing Contact title 

91 MGMT_NM Character    25 Third Party management contact name 

92 MGMT_CO  Character    45 Third  Party  Management Co. 

93 MGMT_ADD1 Character    25 Third Party Address Line1 

94 MGMT_ADD2 Character    25 Third Party Address Line2 



95 MGMT_CITY Character    25 Third Party Address City 

96 MGMT_STATE Character    2 Third Party Address State 

97 MGMT_ZIP Character    10 Third Party Address Zip 

98 MGMT_PHONE Character    12 Third Party Address Phone 

99 MGMT_FAX Character    12 Third Party management fax 

100 MGMT_WEB Character    60 Third Party management company website 

101 MGMT_EMAIL Character    60 Third party management contact e-mail address 

102 MGMT_TITLE Character    30 Third party management contact title 

103 SP_LS_FAX Character    12 Specialty Leasing Fax 

104 DEC_LAT Numeric    11 6 Geocodes - Latitude* 

105 DEC_LON Numeric    11 6 Geocodes - Longitude* 

106 MSA Character    4 Code for Metropolitan Statistical Area    *(see look-up table) 

107 US_CAN Character    3 US / Canada designation 

Center Classifications 

Code    Definition 
CC Community Center: 0-499,999 sqft  
EC Entertainment Center: Focused on Entertainment, theatres, attractions, themed restaurants  
LC Lifestyle/Specialty Center/Mixed-Use Lifestyle/upscale: usually not dept. store anchored, usually 

open-air. May include some mixed use with office and/or residential 
PC Power Center: Open-Air usually includes 3+ big boxes anchors  
RC Regional Center: 500,000-999,999 sqft. 
SR Super Regional Center: 1,000,000+ sqft. 
UU Unknown 
VR Value Retail Center: Outlets, Discount, off-price focus 

Please Note: Classifications assigned to listings are based upon DMM's review of the tenant mix 
and configuration of the project. Although advisory is taken from input provided by the 
Owner/Developer, DMM will make the final determination as to which center classification is 
assigned to each project.  



Store List File structure for DIRECTORY OF MAJOR MALLS® dataset available through resellers 
and direct licensing  

DMM Major Shopping Center and Mall dataset as of January 2017 contains over 8,300 listings of major 
US & Canadian shopping centers and malls of approx. 200,000 sqft and above in size as well as centers 
DMM has classified as lifestyle/specialty centers of any size. Associated Store File contains 315,000+ 
tenants with category codes.  Please contact DMM at (845) 348-7000 with any questions or e-mail dmm-
info@shoppingcenters.com    

Field Field Name Type Width Description *See Lookup table

1 MALLCODE Chara 6 Internal code used to link to unique Malls/shopping center 
database 

2 STORETYPE Chara 2 Store category code 
3 STORENAME Chara 25 Storename 
4 SQFT  Chara 10 Square footage for anchor stores (storetype: 3A) 

Total 43 

STORETYPE DESCRIPTION
3A ANCHOR
4G BARBERS, BEAUTY
3M CHILDREN'S APPAREL
3U FOOD & RESTAURANTS
4A GIFTS, CARDS, BOOKS
3W JEWELRY
5H HI-TECH
5S SERVICES
5Z MISCELLANEOUS
3J MEN'S WEAR
3D SHOES
4M SPECIALTY STORE
4B TEMPORARY TENANT
3S UNISEX/FAMILY CLOTHING
3G WOMEN'S WEAR
5T ENTERTAINMENT
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DIRECTORY OF MAJOR MALLS, INC. 

END USER LICENSE AGREEMENT 

DMM DATA 

Directory of Major Malls, Inc., a New York corporation (“DMM”), has created and maintains a 

proprietary database containing detailed information regarding major shopping centers, malls 

and retail markets in the U.S.A. and Canada, including contact details for personnel, categorized 

tenant lists, geocodes, demographics, site plan and lease plan image files, regional maps for 

major metropolitan areas and related information, in a proprietary organization and structure for 

categorizing, sorting and displaying (the “DMM Data”). 

AUTHORIZED USERS 

Access to and use of DMM Data is limited to individuals or entities that purchase a license or 

subscription to specific portions of the DMM Data (“Licensees”) and to individuals who (a) are 

employed by a Licensee or engaged as independent contractors of a Licensee, (b) access the data 

solely for the benefit of such Licensee and (c) agree to be bound by all of these terms and 

conditions to the same extent that such Licensee is bound (collectively, “Authorized Users”).  By 

accessing or using DMM Data, you represent and warrant that you are a Licensee or an 

Authorized User and that you agree to these terms and conditions.  All references to “you” mean 

either a Licensee or an Authorized User. 

LICENSE GRANT 

DMM grants to you, on the terms and conditions contained in this Agreement, the non-exclusive 

right and license to use the specific DMM Data identified in your purchase order, written 

agreement or other evidence of purchase (the “Licensed Data”).  In the event of a conflict 

between these terms and conditions and the terms of your purchase order, written agreement or 

other evidence of purchase, the purchase order, written agreement or other evidence of purchase 

will control. 

PERMITTED USES 

You may use DMM Data only for the following purposes:  (a) to perform research for your 

company’s internal business purposes; (b) to provide information regarding particular properties 

and market trends to your clients and prospective clients; (c) to market particular properties by 

means of fliers or advertisements; (d) to support your valuation, appraisal or counseling 

regarding a specific property; and (e) to advertise or promote your products or services to people 

LICENSEE – Please Complete:            Date: ____________ 

Company name:________________________________________________ 

Term:_______________________  # of users:_________________________ 
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and companies listed in the DMM Data, provided that such use is in compliance with all 

applicable laws.  You must inform your clients and prospective clients who receive DMM Data 

in any such permitted manner that they may not sell, sublicense or disclose DMM Data to others 

and they may not use the DMM Data for any purpose other than to evaluate your products and 

services. 

PROHIBITED USES 

Except to the extent specifically permitted pursuant to this Agreement, you may not: (a) give 

third parties access to the DMM Data or perform services for third parties using the DMM Data 

on a service bureau basis; (b) distribute or display to any third party the longitude and latitude or 

“x,y” coordinates contained in the DMM Data; (c) use or permit the use of any DMM Data to 

prepare an original database or a comparison to other databases intended for sale, rental, 

publication or delivery in any manner to a third party; (d) use or permit the use of any DMM 

Data for the purpose of compiling, enhancing, verifying, supplementing, adding to, or deleting 

from any mailing list, business directory, or other compilation of information that is sold, rented, 

published or furnished in any manner to a third party; or (e) have any of the DMM Data reside or 

be stored in any global positioning system (GPS) device. 

CREDIT 

Whenever you cite DMM Data in any report, advertising material, valuation or otherwise, you 

agree to indicate clearly in writing in each such report or material that DMM is the source and to 

affix the following attribution notice or such other notice as DMM may approve in writing:  

"Copyright © [insert year] Directory of Major Malls, Inc.  All rights reserved.”  

RESTRICTIONS 

No Publication.  Except as otherwise specifically set forth in these terms, you may not distribute, 

disclose, display, transmit, publish, resell, sublicense or otherwise transfer any DMM Data, nor 

allow the distribution, disclosure, display, transmission, publication, resale, sublicense or transfer 

of any DMM Data, to any person or entity.  You may not upload, post or provide access to any 

portion of the DMM Data through the Internet, any other electronic network, any data library, 

any listing service or any other data sharing arrangement. 

Limited Copies.  You may print DMM Data or copy DMM Data into word processing, 

spreadsheet and presentation programs (or other software programs with the express written 

consent of DMM), so long as the level of data being printed or copied is reasonably tailored for 

your purposes, insubstantial and in compliance with the Permitted Uses provision above.  You 

may not copy or allow copies of any of the DMM Data to be made for any other reason, except 

for back-up and archival purposes.   
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No Modifications or Derivative Works.  You may not make any changes or modifications in any 

DMM Data or software, nor may you create derivative works of any of DMM Data, software or 

documentation.  You may not decompile, disassemble, decrypt, extract or otherwise reverse 

engineer any DMM software.  You may not remove, alter, cover, or distort any copyright, 

trademark, or other proprietary rights notice placed by DMM in or on the DMM Data, software, 

media or documentation. 

No Unlawful Use.  You may not use any DMM Data or software in any unlawful manner or for 

any unlawful purpose.  You may not export or re-export any portion of the DMM Data or 

software except in full compliance with all United States laws and regulations, this Agreement, 

and, if applicable, the associated written agreement.  You may not use the DMM Data to compile 

a list of recipients of unsolicited faxes or e-mails for advertising or promotional purposes except 

in compliance with applicable laws regarding, for example, the source of the fax or e-mail and 

the receipt of any necessary consent or notice allowing the recipient to opt out.  DMM strongly 

recommends that you seek legal advice to ensure that you are in compliance with all such laws 

and regulations before you use any DMM Data for advertising or promotional purposes. 

No Use of Unlicensed Data.  You may not use any DMM Data except the Licensed Data. 

TERMINATION 

IF YOU BREACH ANY PROVISION OF THIS LICENSE OR FAIL TO MAKE ANY REQUIRED PAYMENT

TO DMM, IN ADDITION TO ANY RIGHTS OR REMEDIES DMM MAY HAVE, DMM MAY

TERMINATE YOUR LICENSE AND REVOKE YOUR AUTHORITY TO USE ANY DMM DATA WITHOUT

PRIOR NOTICE. 

SUPPORT 

If you or your company purchased this license from a third party supplier as a data set for use in 

conjunction with such supplier’s products or services, the supplier will provide you with 

technical support, and DMM will not provide support to you.  If you or your company purchased 

this license directly from DMM or in conjunction with DMM’s Directory on Computer™ 

package, DMM will respond to your requests for specific technical support for a period of one 

hundred eighty (180) days starting from the date of purchase, at no further cost to you or your 

company.  You acknowledge that the DMM Data and software are inherently complex, that not 

all errors will be identifiable or be corrected and that the time it might take to correct errors may 

not be commercially reasonable.  DMM provides support on a “best efforts” basis only and does 

not represent or warrant that it will be able to resolve every technical support request.  DMM 

does not support the use of third-party software in conjunction with the DMM Data.  After one 

hundred eighty (180) days from the date of purchase, technical support will be available upon 

payment of DMM’s applicable fees for support.  To reach DMM customer support services, 
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please call 845-348-7000 or contact DMM by e-mail at staff@shoppingcenters.com.  A valid 

Site ID is required for support. 

TRADEMARKS 

DMM or its affiliate is the sole owner of the DIRECTORY OF MAJOR MALLS logo, as registered at 

the United States Patent and Trademark Office.  DMM trademarks may be used only with DMM’s 

specific prior written permission.  This Agreement gives you no right to use any DMM trademark. 

COPYRIGHTS 

You acknowledge that the DMM Data is protected by copyright and other laws and that DMM of 

its affiliate is the sole owner of all rights in and to the DMM Data.  You have no rights in any 

DMM Data except as set forth in this Agreement and in any other written agreement you may 

have with DMM. 

ACCURACY OF DATA 

Although DMM endeavors to provide accurate data that conform to the published specifications, 

DMM does not warrant the accuracy or completeness of the DMM Data.  DMM delivers the 

DMM Data on an “as is” basis for general information only.  You should not rely upon DMM 

Data or use it as the basis for making significant decisions without consulting primary or more 

accurate, more complete or more timely sources of information.  Any reliance upon DMM Data 

is at your own risk.  DMM is not responsible for errors, inaccuracies or omissions in the DMM 

Data, nor for any consequence of your use of or reliance upon DMM Data in taking any action or 

deciding not to take any action. 

LIMITED 90-DAY WARRANTY ON MEDIA 

DMM warrants that any physical media and documentation delivered to you by DMM in 

conjunction with the Licensed Data are free from defects in material and workmanship under 

normal use for 90 days from the date of your purchase.  Your sole remedy is replacement of the 

defective media or documentation or, at DMM’s option, refund of the purchase price.  To obtain 

replacement media or documentation, submit a request during the 90-day warranty period to 

Directory of Major Malls, Inc., P.O. Box 837, 127 S Broadway, Nyack, NY 10960 (telephone 

845-348-7000), along with a dated proof of purchase, the defective media or documentation, and 

a request for replacement, and giving your name and address, including the zip code and 

telephone number. 
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NO OTHER WARRANTIES 

THE EXPRESS WARRANTIES SET FORTH IN THIS AGREEMENT AND IN YOUR PURCHASE ORDER,

WRITTEN AGREEMENT OR OTHER EVIDENCE OF PURCHASE ARE THE ONLY REPRESENTATIONS AND 

WARRANTIES THAT DMM MAKES WITH RESPECT TO YOUR PURCHASE.  TO THE MAXIMUM EXTENT

PERMITTED BY APPLICABLE LAW, DMM DISCLAIMS ALL OTHER WARRANTIES WITH RESPECT TO THE

LICENSED DATA, EITHER EXPRESS, IMPLIED OR OTHERWISE, INCLUDING, BUT NOT LIMITED TO,

IMPLIED WARRANTIES OF TITLE, MERCHANTABILITY, OR FITNESS FOR A PARTICULAR PURPOSE.  TO

THE MAXIMUM EXTENT ALLOWED BY APPLICABLE LAW, ANY IMPLIED WARRANTY IS LIMITED TO

THE DURATION OF THE LIMITED 90-DAY WARRANTY. 

LIMITATION OF LIABILITY 

TO THE MAXIMUM EXTENT PERMITTED BY APPLICABLE LAW AND REGARDLESS OF WHETHER ANY

REMEDY HEREIN FAILS OF ITS ESSENTIAL PURPOSE, IN NO EVENT WILL DMM BE LIABLE FOR ANY

SPECIAL, INCIDENTAL, INDIRECT, CONSEQUENTIAL OR PUNITIVE DAMAGES WHATSOEVER ARISING

OUT OF THIS AGREEMENT OR THE USE OF OR INABILITY TO USE  THE LICENSED DATA (INCLUDING,

WITHOUT LIMITATION, DAMAGES FOR LOST INFORMATION, LOST SAVINGS, LOST PROFITS OR

BUSINESS INTERRUPTION), EVEN IF DMM HAS BEEN ADVISED OF OR SHOULD HAVE KNOWN OF THE

POSSIBILITY OF SUCH DAMAGES.  IN NO EVENT WILL DMM BE LIABLE FOR DAMAGES IN CONTRACT,

TORT OR OTHERWISE IN EXCESS OF THE AMOUNTS RECEIVED BY DMM FOR THE DEFECTIVE

LICENSED DATA.  IN NO EVENT MAY YOU BRING AN ACTION AGAINST DMM MORE THAN ONE YEAR

AFTER THE CAUSE OF ACTION ARISES. 

INDEMNITY 

Your Indemnity. Except as noted below, you will defend, indemnify and hold DMM harmless 

from and against all costs, expenses, liabilities and losses, including reasonable attorneys’ fees 

and disbursements, resulting from a claim by a third party directly or indirectly relating to (a) 

your use of the Licensed Data and (b) any breach of this Agreement by you.  DMM will have the 

right to reject any settlement that might adversely affect DMM. 

Our Indemnity.  DMM will defend and indemnify and hold you harmless from and against all 

costs, expenses, liabilities and losses, including reasonable attorneys’ fees and disbursements, 

relating to a claim by a third party that the DMM Data or DMM software infringes such third 

party’s patent, copyright, trademark, trade secret or other intellectual property right.   

Notice of Claim.  Each party will give the other written notice of any claim that may require 

indemnification hereunder promptly after such party learns of such claim, and the obligation to 

indemnify will be conditioned upon the giving of such timely notice. 
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Cooperation.  The party to be indemnified will cooperate with the indemnifying party and 

provide to the indemnifying party such information and assistance as the indemnifying party 

reasonably requests in connection with any such claim.  The party to be indemnified reserves the 

right to participate in the defense, with counsel of such party’s own choice and at such party’s 

own expense, of any action that may give rise to the other party’s obligation to indemnify. 

MISCELLANEOUS 

No Transfer of Rights.  You may not transfer the rights granted under this Agreement to any 

other person or entity without DMM’s written consent, which DMM will not unreasonably 

withhold. 

Government Users.  U.S. Government end users acknowledge that the Licensed Data constitute 

“commercial technical data” as that term is used in the Federal Acquisition Regulations and the 

Department of Defense Federal Acquisition Regulations and that DMM owns all rights in the 

Licensed Data. 

Entire Agreement; Amendments.  This Agreement together with your purchase order, written 

agreement or other evidence of purchase constitutes the entire understanding between the parties 

relating to the Licensed Data.  This Agreement may not be amended or changed except in 

writing signed by you and DMM. 

Waivers.  No delay or failure to exercise any right or remedy provided for in this Agreement will 

be deemed to be a waiver. 

Severability.  If any provision of this Agreement is held invalid or unenforceable, for any reason, 

by any arbitrator, court or governmental agency, department, body or tribunal, the remaining 

provisions will remain in effect.  

Governing Law.  This Agreement will be governed by and construed in accordance with the laws 

of New York, U.S.A., without regard to New York’s conflict of laws principles. 

Jurisdiction.  Any party bringing a legal action or proceeding against the other party arising out of 

or relating to this Agreement or the transactions it contemplates shall bring the legal action or 

proceeding in either the United States District Court for the Southern District of New York or in 

any court of the State of New York sitting in New York, NY, or in White Plains, NY, U.S.A.  Each 

party consents to the exclusive jurisdiction of such courts in any such action or proceeding. 

FURTHER INFORMATION 

For further Information about DMM’s licensing policies or products, contact DMM at: 
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Address: Directory of Major Malls, Inc., P.O. Box 837, Nyack, NY  10960 

Tel:  845-348-7000 

Fax:  866-597-2935 

E-mail: tshor@shoppingcenters.com 

Web: www.shoppingcenters.com  

I confirm my understanding and agree to the Terms of Use as outlined on the preceding pages. 

Signtaure:_____________________________________________________________ 

Customer Name (please print):_____________________________________________ 

Title:_________________________________________________________________ 

Company:_____________________________________________________________ 

Phone:________________________________________________________________ 

Email:________________________________________________________________ 

Date:_________________________________________________________________ 

http://www.shoppingcenters.com/
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